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Qabul gilindi: 16-iyun 2026 yil The purpose of this study is to analyze how the idea of
Ma’qullandi: 18-iyun 2026 yil benefit (foyda) is realized in the system of speech acts in
Nashr gilindi: 20- iyun 2026 yil both Uzbek and English. In doing so, this research uses an
KEYWORDS appllcatlon of speech act theory (Austin, Searle) and
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pragmatics, illocutionary force, nd identifies the different ways in
Uzbek, . Eng lish,  cross-cultur, h languages utilize fdoyda to create
communication. advice, persuasion, promises, and
ces in inter- and intra-linguistic
differences were found in the way in which the concept of
bernefit is expressed or understood. In general, the use of
foyda in Uzbek is generally embedded within collectivist,
ralisticgand eegh @ets; while the notion of
I M N O"‘ ﬁ er y {.‘ d "6F understood through
more direct, mdzvzdua istic' and commercially oriented
ts iidankin hgo rall objective of this study
/\ C A (3 =to' undérstanding of intercultural
pragmatics “and provide useful information for people

engaged in intercultural communications.

Introduction

The term «benefit» is more than a word, it's also a tool that people use to persuade others,
to justify behaviour, and as a way of constructing social reality. The way that people refer to
benefit, either explicitly (through an assertion), indirectly (through a suggestion), emotionally
(through a promise), and/or conditionally (through an offer), depends on four main aspects of
their language: it depends on the Pragmatic Norms of the relevant language(s), the Speech
Act(s) involved in the interaction, the Context(s) in which the interaction takes place and the
Participants involved in the interaction. This article looks at how «benefit» is pragmatically
expressed across different types of Speech Acts in English and Uzbek. By comparing the
[llocutionary Force(s), Politeness Strategies and Contexts, the research examines how both
English and Uzbek view the concept of “benefit” from both a cognitive and an interactive
perspective. Semantic shift and meaning transformation in translation have been studied
extensively from various theoretical positions.[10]

The research develops from three theoretical frameworks: (1) the Classical Speech Act

Theor i includini Austin's
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[llocutionary Acts and Searle's classification of speech acts into Assertives, Directives,
Commissives, Expressives, and Declaratives); (2) a Pragmatic Concept Analysis (where
Concepts are seen as Action Tools in Discourse); and (3) Intercultural Pragmatics (looking at
variation in Speech Act strategies within and across cultural boundaries). The research looks at
the Pragmatic Use of the term «Benefit» as a Pragmatic Operator - an element of meaning that
modifies the Illocutionary Force of a Speech Act and that frequently does this by appealing to
the Hearer's Self-interest or Ethical Ideologies.

Speech Act Types Realising the Concept of Benefit

Directives (Advising and Persuading). Advising and persuading others to perform an
action is common among both speakers of Uzbek and English using representation of a future
benefit as their primary function.

Speakers using Uzbek frequently express advice with an imaginary or hypothetical
structure of «foyda» (to benefit). For example, «If you do this, you will receive a large benefit.»
Itis notatype of expressed feeling, but rather a fact about how the speaker perceives the benefit
as an objective. Creating politeness_li rough indirect statements and
collectivism by providing a benefi , versus providing benefit to you
based on your own self-interest.

In English-speaking culture
a benefit to an individual are ma
will benefit from doing this” or “I t to do this.” In comparison, the words
“profit” and “advantage” tend 'to have 'a more competitive and/or self-interest-based
connotation: “You have an advantage to accept this offer» English-speaking societies will

frequently state th ief" forming the desired behayiour, leavingless of a possibility for
an indirect interpreta J @ sa r il;!he I/ro l;‘d!—!he influence of new
events and realitieS, on the contraryrdue to the”inflienc® of time or vATiOus factors, some of

them enter history, therefgge, this,s,a releva igfor lingui s#l
Commissives (ProvAF nd O g). Es\eﬂrN‘g ure benefits, speakers of
Uzbek will often embed «foyda» eflefi in rélational speech acts and acts of trust: Men

sizga foyda keltiraman («I will bring benefit to you») implies a holistic, sometimes moral
obligation. The commissive force is strengthened by cultural expectations of reciprocity (see
the notion of bali or mutual support).

Commissives that deal with benefits in English tend to be more transactional and
contractual in that they are primarily “binding” commitments to aid both parties (e.g., We will
provide benefit to both parties; I will guarantee that both parties achieve a profit margin of at
least 10 %). The illocutionary intent of these commissives is to establish binding expectancies—
often measurable—as a result of the performance of a certain act. English uses beneficial
commissives in formal business settings (e.g. We hereby bind ourselves to provide the benefits
which we discussed).

Assertives (Evaluating/Justifying): Both English and Uzbek languages utilize assertive
language that is oriented toward benefits for the purposes of justifying past actions or proposed
actions. In the case of Uzbek, the term foyda functions as a very strong argument supporting an
assertion, e.g., «This action has a very large benefit» conveys that the speaker believes this

use of the word benefit to express
sonally in correspondence: “You

action has a sizable benefit to the wider community in addition to benefiting the speaker
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personally. Speakers frequently use benefit-related assertives as a means by which to obtain
social approval and/or defend their decisions.

In English, there is a clear distinction between the types of benefits for assertive purposes.
In assertive communications, the lexeme used to identify the type of benefit defines the domain
of the evaluation (e.g. This is a profitable action, This is an advantageous action, and This is an
action that would be beneficial to the larger society). In addition to the distinctions made
regarding the type of benefits cited in an assertive, English assertives also are more likely to be
disputed or challenged with counter-examples or counter-arguments (e.g., Beneficial to
whom?).

Expressives (Thanking/Complaining): Expressives that express benefits are often used to
express gratitude and/or to complain about unmet expectations. In the Uzbek language,
individuals frequently express their gratitude in relation to receiving a tangible benefit,
e.g.Foydangiz tegdi (literally «Your benefit has touched me»)—meaning «I have received
benefit from you.» This speech act acknowledges not just a favour but a lasting positive effect
on the speaker's situation.

In English, thank-you speech ay ob mplicitly (I appreciate your help)
or explicitly (That was very be , b e i xed expressive idiom parallel to
foydangiz tegdi. Complaints abo f ar common in English transactional
contexts (There is no benefit in t ng th zbek, where complaints are often
framed as harm (ziyon) rather tha@absenc benefi

Pragmatic Strategies Across Discourses
Politeness and Indirectness: In Uzbek cultures, when talking about benefits, one uses

indirect speech.Dirgctly aski megne to act outof selfzinterest is poften considered impolite
or selfish. Insteadjf i'q; 13;{3 S er pbin (Kt/)v—!hey will come about
naturally or as a reSult of'an etHical"8bligation.T6 be*polite of to sbftefi*thie impact of what is

said, Uzbek speakers usegnominalizatign, itignality, a 'vc de the plural or polite
versions of pronouns. A{ A‘ et
In English, it is easi€r to'talkaBofit beheffts in FMore direct way, especially when dealing

with business or commercial activity. However, if the speaker is overly frank, they can also lose
face. Thus, English speakers may hedge their requests by saying you may benefit or use
impersonal expressions with the same meaning, such as it is likely you will benefit.

Manipulative Language Usage of Benefit: Both languages use the term benefit to create
manipulative speech acts, especially in marketing and political speeches. In Uzbek manipulative
discourse, the benefit is described as being complete and irrefutable. An example of this is It
will only be beneficial to you. As such, the listener is expected to understand that there will be
no negative aspects to receiving a benefit.

In English manipulative speech, there is usually an explicit description of what kind of
benefit one is receiving (e.g., financial benefit, time-saving benefit), as well as using comparative
examples (e.g., you are benefiting more than your competition). In English manipulative acts
typically rely on inaccurate distinctions and the use of exaggerated numbers.

Speech Acts in Institutional Discourse. In business and economic discourse, Uzbek speech
acts involving foyda often blend rational calculation with relational maintenance. For example,
a manager might say: Korxona foydasini oshirish barchamizga manfaat («Increasing the
company's benefit/profit is in everyone's interest»). The speech
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act is both an assertive (factual claim) and a directive (implied call to action), with communal
solidarity as the pragmatic backdrop.

English business discourse sharply distinguishes speech acts: declaratives announce
profit figures, commissives commit to profit targets, assertives justify strategies, and directives
delegate tasks. The concept of benefit is compartmentalised: profit for shareholders, benefit for
employees (e.g., health benefits), advantage for market positioning.

Comparative Summary
Speech Act Type Uzbek (foyda) English
(benefit/profit/advantage

Directives (advice) Indirect, conditional, moral | Direct, agentive,

framing individualist framing
Commissives Relational, trust-based, | Transactional, quantifiable,
(promises) holistic contractual

Assertives (evaluation) Domain-specific (financial,

competitive, etc.)

Expressives (thanks) Explicit but less idiomatic

Manipulative use Specified, comparative,
quantified

Politeness strategy Hedging, impersonal
constructions

In cross-cultural and cross-linguistic research, there are significant differences in the way

the concept of foyd e. With diseeurse, the concept of
foyda is seen as W ’ vgs \A C(IlStI‘ ct Texpressed through
indirectness, collective framing, and idiomatic expressives. Within Enghsh discourse, the
concept of benefit is sep i tsy uding: benefit, profit and
advantage; and each of Auizo Aas itsfown sMee act types and pragmatic
strategies which can be characterised as more direct, transactional, and domain-specific. These
differences in the use of the concept of benefit are reflective of the underlying cultural models
of utility, self-interest, and social obligation that are prevalent in each culture. Therefore, in
order for effective intercultural communication to occur, one must recognise that an act of
communication using the concept of benefit in Uzbek will have different illocutionary force and
politeness connotations than an equivalent act in English.
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