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 Competence is a set of knowledge, skills and abilities 

formed in the process of teaching a particular discipline, as well 

as the ability to perform any activity based on the acquired 

knowledge, skills and abilities. 
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In the methodology and pedagogy, a 

different classification of competencies is 

distinguished, which are applied specifically 

and exclusively to foreign languages. Foreign 

language competence characterizes a certain 

level of language proficiency and includes 

three interrelated competences: linguistic, 

speech and communicative 

[6]. Communicative competence is the ability 

to solve by means of a foreign language the 

tasks of communication that are relevant for 

students in everyday life, educational, 

industrial and cultural life; the student’s 

ability to use the facts of language and speech 

to realize the goals of communication. 

Communication competence is at the 

core of Business English teaching. Business 

English learners not only need to know the 

language well, but also be able to use it in 

specific situations. Typically, communicative 

competence consists of the following 

components: linguistic competence, discourse 

competence and intercultural competence. 

              Linguistic competence includes the 

study of the basic components of the language 

such as grammar, vocabulary, phonetics.  

Discourse competence presupposes the 

practical use of language, i.e. communication 

of people within a certain context. Business 

discourse includes oral and written 

communication within the framework of 

business communication. This includes 

negotiations, presentations, meetings, 

business correspondence, business 

communication in person, by phone, via the 

Internet. 

              Role-playing games, which are 

learning through action, play an important 

role in the development of communicative 

competence. This is one of the active learning 

methods widely used in the classroom. In this 

exercise, speech activity is considered in a 

social context, taking into account the topic of 

the conversation, the relationship between 

communication partners, the place and time of 

the action, taking into account the preliminary 

knowledge about the interlocutor, which 

contributes to the approach of the learning 
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process to real life. In a role-playing game, 

students play a specific role. Usually their 

behavior and remarks are determined by the 

data presented on the card. The language used 

in role-playing games is usually pre-learned 

and reinforced through this activity. Another 

feature of role-playing games is that each of 

the participants does not have all the relevant 

information. This allows you to develop 

foresight skills, language guess, etc. 

Role-playing games contribute to the 

formation of the following skills: 

 to accept and fulfill the role; 

 choose language means according to the 

situation; 

 to pursue and defend their point of view ; 

 tend to compromise; 

 provide for a conflict and find ways to 

eliminate it; 

 to formulate a problem and propose ways 

to solve it; 

 change the strategy of their behavior; 

 to master the communication strategy (it is 

appropriate to use speech and etiquette 

formulas, know the formulas of appeals, be 

able to express gratitude, request, consent, 

objection) [3]. 

              Presentations are one of the most 

effective ways to develop discourse 

competence. Presentations are communication 

situations where one person speaks and the 

others listen. Speaking about presentations, 

we proceed from the fact that this is not a 

presentation of a new product or idea, but in a 

broader sense - a monologue speech with 

elements of public speech. Here it is advisable 

to talk about the art of oratory. At the same 

time, a modern presentation is almost always 

accompanied by visual materials (slides, 

multimedia materials), which are 

characterized by a special functional 

language, similar to titles, annotations, essay 

plans. At the same time, new types of 

presentations have appeared, which are 

associated with traditional speech 

accompanied by slides, only with individual 

elements.  

              Presentations can take place in 

different situations. An informal meeting of a 

small group over coffee can include a small 

presentation. A presentation for one person in 

an elevator is also possible. Presentations can 

also be directed to an audience of 200 

people. Speaking skills are necessary here, 

but contrary to popular belief that the main 

thing is the content, the main thing in the 

presentation is what effect it has on the 

listener (how it is presented, how it is framed, 

etc.). A very important role is played here by 

the use of technical means - slides, computer 

technology. The main content of the 

presentation is presented in visual 

media. Teaching successful presentation skills 

includes many other skills in addition to 

language training. There are cases when, from 

a linguistic point of view, a presentation was 

flawless, but so boring and monotonous that 

the audience instantly lost interest in 

it. Conversely, a speaker who knows how to 

interest the audience and attract its attention is 

forgiven for shortcomings in terms of 

linguistic competence.   

     The course of Business English, 

therefore, allows you to integrate a variety of 

educational activities, which allows you to 

form and improve different competencies, 

both foreign language and other general and 

professional competencies highlighted at the 

university, among them: 

a) system competences 

 be able to carry out self-study; 

 effectively present your project in 

English; 

 be able to make independent decisions; 

b) analytical competencies 
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 master the techniques of analysis and 

synthesis, including situational and 

complex analysis, comparative analysis; 

 to form and improve skills within the 

framework of IT competencies; 

 be able to work with multimedia 

materials; 

c) communication competencies 

 effectively carry out oral and written 

communication in all forms (oral and 

written) and types (types of 

communication are determined by the 

conditions of communication, the number 

of participants, the goals of 

communication and the nature of the 

situation) in English; 

 to conduct discussions on professional 

and business topics in English; 

 to speak publicly in situations of 

professional and business communication 

in English; 

 to work effectively in a team.  
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