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 This article explores the stylistic functions of repetition 

in English societal news discourse. Repetition, as a 

rhetorical and linguistic device, plays a vital role in 

emphasizing key ideas, constructing persuasive 

narratives, and reinforcing ideological positions in 

journalistic texts. Drawing on examples from 

contemporary British and American news articles, the 

study categorizes various forms of repetition—

including lexical, syntactic, and discourse-level 

repetition—and examines their pragmatic and stylistic 

impact. The findings reveal that repetition is not only a 

marker of cohesion but also a powerful tool for 

audience engagement and ideological framing. This 

research contributes to a deeper understanding of how 

linguistic stylistic features operate in modern news 

media to shape public perception and discourse. 
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Introduction. In today’s rapidly evolving media environment, language plays a central 

role in shaping how social realities are constructed, perceived, and circulated. Among the 

various linguistic and stylistic resources available to journalists, repetition functions as a 

particularly influential strategy in societal news reporting. Far beyond its surface-level 

appearance as a rhetorical flourish, repetition carries discursive weight: it anchors thematic 

focus, enhances cohesion, and subtly frames how readers interpret complex social issues. 

English-language societal news, especially from British and American media, often 

addresses topics marked by ideological tension—such as racial justice, gender equality, 

environmental activism, and protest movements. In this context, repetition emerges not 

merely as a stylistic choice but as a deliberate tool to amplify narratives, invoke emotional 

resonance, and reinforce institutional or political positions. As such, the repeated use of 

specific words, structures, or ideas contributes to the broader ideological project of news 

discourse, shaping what is foregrounded and what remains peripheral in public 

consciousness. 

Previous studies in critical discourse analysis (e.g., Fairclough, 1995; Van Dijk, 1998) 

have highlighted the strategic role of repetition in constructing dominance, naturalizing 

ideologies, and legitimizing social hierarchies through media texts. However, while repetition 
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has received substantial attention in literary and conversational contexts, its functional role 

within societal news discourse—particularly within a single-language, stylistic framework—

remains comparatively underexplored. 

This study addresses that gap by offering a focused stylistic investigation of repetition in 

contemporary English societal news articles drawn from major British and American outlets. 

It categorizes different types of repetition—lexical, syntactic, and discourse-level—and 

analyzes how they operate to achieve emphasis, foster engagement, and contribute to 

ideological framing. In doing so, the article contributes to the broader understanding of 

stylistic pragmatics and rhetorical strategies in news communication, with special attention to 

how language mediates social meaning in journalistic narratives. 

Literature Review and Methodology. Repetition has long been recognized as a 

foundational feature of language, serving both cognitive and stylistic functions across genres. 

In stylistics, it is understood as the intentional recurrence of linguistic units—lexical, 

syntactic, or structural—to create emphasis, cohesion, and rhetorical effect (Wales, 2011). 

From a functional perspective, repetition operates not only as a device for textual coherence 

but also as a tool for audience engagement and ideological reinforcement. 

Leech and Short (2007) argue that repetition functions as a key mechanism of 

foregrounding, drawing readers’ attention to salient linguistic patterns that deviate from the 

norm. This is particularly relevant in media texts, where repetition highlights urgent themes 

and sustains narrative focus. In societal news discourse, the repetition of emotionally charged 

words and phrases reflects journalistic attempts to shape public sentiment around critical 

social issues (Richardson, 2007; Bednarek, 2019). 

Rhetorically, repetition includes well-established figures such as anaphora, epiphora, 

and epizeuxis, which have been analyzed since classical antiquity (Corbett, 1990). These 

devices contribute to rhythm, memorability, and persuasive force—qualities that are 

especially effective in headlines, leads, and calls to action. Beard (2000) points out that such 

rhetorical strategies are functional rather than decorative in journalism, guiding how readers 

interpret events and assigning moral or emotional weight to particular perspectives. 

Within the field of critical discourse analysis (CDA), repetition is approached as a 

discursive strategy with ideological implications. Fairclough (1995) emphasizes that repeated 

linguistic patterns help establish dominant discourses and naturalize specific worldviews. Van 

Dijk (1998) similarly underscores that repetition supports the construction of collective 

memory and shared mental models by reinforcing key narratives across media contexts. More 

recent scholarship (Ekström & Tolson, 2017) notes that repetition is instrumental in framing 

societal issues, particularly when news outlets engage in advocacy journalism or identity-

based reporting. 

From a sociolinguistic and discourse perspective, repetition serves as a resource for 

interactional involvement and solidarity. Tannen (2007) explores how repeated structures 

build conversational rhythm and shared meaning in spoken discourse—features that are 

increasingly adopted in written media to simulate immediacy and interpersonal connection. 

Cotter (2010) observes that journalistic language borrows from spoken interaction to 

produce intimacy and urgency, often through syntactic or lexical repetition that mimics 

speech. 

Despite this rich body of research, the specific stylistic functions of repetition in English-
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language societal news remain relatively under-investigated. Much of the existing work either 

treats repetition incidentally or focuses on its literary or spoken use. This study builds on 

previous contributions by offering a targeted stylistic analysis of repetition in British and 

American news reporting, particularly as it relates to social themes such as race, justice, and 

protest. It draws from both stylistic and critical frameworks to demonstrate how repetition 

operates as a multifunctional resource for persuasion, emphasis, and ideological framing in 

contemporary journalism. 

This research adopts a qualitative stylistic approach combined with elements of critical 

discourse analysis to examine the stylistic functions of repetition in English societal news 

discourse. The analysis is based on a purposeful sample of 20 news articles published 

between 2022 and 2024 in well-established British and American media outlets, including 

The Guardian, The New York Times, BBC News, and The Washington Post. Articles were 

selected based on their focus on societal issues such as race relations, gender inequality, 

climate activism, and public protests. 

The methodology involves the following steps: 

1. Data Collection. A corpus of 20 societal news articles was compiled from selected 

media platforms. 

2. Identification of Repetition. Instances of lexical, syntactic, and rhetorical repetition 

were identified manually using close reading. 

3. Categorization. Repetitions were categorized into types (e.g., anaphora, epizeuxis, 

tautology, discourse-level repetition). 

4. Functional Analysis. Each instance was analyzed for its stylistic and communicative 

function, with attention to emphasis, ideology, and reader engagement. 

5. Interpretation. The patterns observed were interpreted through the lens of stylistic 

theory and critical discourse analysis. 

This methodological framework allows for an in-depth analysis of how repetition 

operates within societal news discourse—not only as a textual device but also as a means of 

influencing readers’ perception and shaping ideological meaning. The combination of stylistic 

description and interpretive critique offers a nuanced understanding of repetition’s 

multifaceted role in media communication. 

Results. The analysis of the selected English societal news articles showed that 

repetition is used quite frequently and purposefully. After reviewing 20 articles from well-

known British and American newspapers, I found 158 clear examples of repetition. These 

were divided into three main categories: lexical, syntactic, and discourse-level repetition 

1. Lexical Repetition. Lexical repetition was the most common type, appearing in 101 

cases, which is about 64% of the total. Journalists often repeated important words, especially 

emotionally loaded terms such as justice, freedom, rights, or violence. These repeated words 

helped underline the seriousness of the topic and kept the reader focused on the main 

message. For example, one article repeated the word justice several times to stress the 

emotional and moral weight of a protest. 

               

2. Syntactic Repetition. Syntactic repetition was found in 36 instances (23%). This 

includes repeating sentence structures, often at the beginning of sentences (anaphora). A 

good example is: “We need justice. We need change. We need hope.” This kind of repetition 
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gave a strong rhythm to the text and made the argument feel more persuasive and urgent, 

similar to how protest slogans are used. 

3. Discourse-Level Repetition. Although it appeared less often, discourse-level 

repetition was still important, with 21 instances (13%). This type of repetition involved 

repeating the same idea or point in different parts of the article, such as reintroducing an 

earlier argument or using similar phrases in the introduction and conclusion. It helped make 

the articles feel more connected and also reinforced the central message or stance of the 

piece. 

Type of repetition Frequency Percentage Main role 

Lexical Repetition 101 64% 
Highlighting key words and 

urgent themes 

Syntactic Repetition 36 23% 
Adding rhythm and emotional 

appeal 

Discourse-Level Repetition 21 13% 
Keeping coherence and 

reinforcing ideas 

Total 158 100% ----- 

 

It was also interesting to see some differences between the articles from the UK and the 

US. American news articles—especially those about protests or social justice—relied more on 

lexical repetition to create emotional impact. British articles, on the other hand, used syntactic 

and discourse-level repetition more carefully to guide the reader toward certain viewpoints in 

a more subtle way. 

Discussion. The findings of this study reaffirm that repetition in societal news discourse 

is a purposeful and strategic stylistic device rather than a random linguistic occurrence. Its 

consistent use across the analyzed corpus—particularly in emotionally charged reporting—

highlights its role in shaping meaning, guiding interpretation, and constructing persuasive 

journalistic narratives. Among the three types observed, lexical repetition emerged as the 

most frequent and prominent. This aligns with Bell’s (1991) argument that repetition of 

emotionally resonant words serves to reinforce thematic focus and enhance audience 

engagement. Repeated terms such as justice, rights, or violence are not just descriptive—they 

carry ideological weight and frame the reader's understanding of events. 

From a critical discourse perspective, such repetition contributes to the formation of 

what Van Dijk (1998) describes as "ideological scripts"—underlying cognitive frameworks 

activated through language. By repeatedly emphasizing specific concepts, news discourse can 

subtly legitimize certain viewpoints while marginalizing others. Fairclough (1995) further 

suggests that repetition operates as a mechanism of naturalization, making dominant 

ideologies appear commonsensical or self-evident. In the articles analyzed, repeated use of 

morally or emotionally charged words often mirrored the broader ideological stance of the 

publication, especially in coverage of protests or social justice movements. 

Syntactic repetition, particularly through anaphoric structures, was also prevalent and 

functioned to add rhythm, build momentum, and evoke emotional resonance. This stylistic 

device, rooted in classical rhetoric (Corbett, 1990), is now employed in modern journalism to 

mimic the urgency and persuasive tone of spoken discourse—especially protest language or 
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political rhetoric. Phrases like "We need justice. We need change. We need action." echo public 

chants and speech patterns, thereby bridging written news with spoken activism. Tannen’s 

(2007) notion of "involvement strategies" helps explain how such repetition fosters a sense of 

solidarity between the text and its audience, drawing readers into the emotional core of the 

issue. 

Although discourse-level repetition appeared less frequently, its impact on narrative 

structure and coherence was significant. Reintroducing central themes at multiple points in 

the article—particularly in the lead and closing paragraphs—helped maintain argumentative 

unity and reinforced key ideological messages. As Wales (2011) points out, stylistic repetition 

at the macro-level contributes to textual cohesion and enhances the persuasive force of 

journalistic narratives. 

A notable observation was the variation in repetition strategies between American and 

British media outlets. American articles were more direct and emotionally charged, relying 

heavily on lexical repetition to provoke reaction and reinforce urgency. British news 

discourse, in contrast, displayed more subtle stylistic strategies, with greater reliance on 

syntactic framing and narrative coherence. This divergence may reflect differing journalistic 

traditions, editorial policies, or national audience expectations—suggesting that repetition, 

while stylistically universal, is also shaped by cultural and institutional contexts (Richardson, 

2007). 

In sum, repetition in societal news serves multiple interconnected functions: it 

emphasizes key ideas, evokes emotional responses, maintains thematic focus, and subtly 

shapes ideological interpretation. Its strategic use reflects the broader communicative goals of 

journalism, especially in relation to how language influences public opinion and constructs 

social meaning. These findings call for a deeper exploration of stylistic devices in media 

discourse, particularly in an era where news consumption is increasingly polarized, rapid, and 

emotionally driven. 

Conclusion. This study has demonstrated that repetition functions as a deliberate and 

multifaceted stylistic strategy in English societal news discourse. Drawing on a corpus of 

contemporary British and American articles, the analysis revealed that repetition—whether 

lexical, syntactic, or discourse-level—plays a critical role in emphasizing key ideas, enhancing 

rhetorical impact, and framing ideological perspectives. Far from being merely ornamental, 

repetition contributes to the construction of meaning and the strategic shaping of public 

opinion. 

Among the three identified types, lexical repetition was the most prominent, frequently 

employed to underscore emotionally charged and socially significant terms. Syntactic 

repetition provided structural rhythm and persuasive momentum, particularly in articles 

dealing with protest or social justice. Discourse-level repetition, though less frequent, 

supported textual cohesion and thematic reinforcement across narrative structures. Together, 

these patterns reflect how repetition is used not only to communicate information, but to 

influence perception and build ideological alignment with the reader. 

By combining stylistic analysis with critical discourse insights, this article contributes to 

a deeper understanding of how language operates in journalistic texts to frame societal issues. 

It highlights the importance of recognizing repetition as a marker of both stylistic 

intentionality and ideological positioning—especially in contexts marked by political 
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polarization and social urgency. 

However, the study is limited by its sample size and language scope. Future research 

could expand the corpus to include other English-speaking countries, explore multimodal 

repetition in digital news formats, or compare repetition across ideological or political 

spectrums. Such extensions would further enrich our understanding of how stylistic devices 

operate within global media discourse. 

In conclusion, repetition in news media is not merely a linguistic feature—it is a 

communicative act that helps construct the realities audiences come to accept as truth. Its 

study is therefore essential for those seeking to understand the interplay between language, 

media, and power in contemporary society. 
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